
Religious education in
media cultures

authority,  authenticity,  agency



“When I came to you, brothers and sisters,
proclaiming the mystery of God, I did not come

with sublimity of words or of wisdom. 
For I resolved to know nothing 

while I was with you except
Jesus Christ

and him crucified.”

1 Cor 2:1-6



outline

• an exercise

• another glimpse of the challenge

• a Web 2.0 response (FeAutor)

• Q&A



authority, 
authenticity,

 agency



an exercise...





how is authority 
constructed here?



what makes this 
authentic?



what kind of agency is 
evoked?





how is authority 
constructed here?



what makes this 
authentic?



what kind of agency is 
evoked?



further complicating 
matters...





Web 2.0









authority, authenticity, 
agency



an epistemological 
challenge





adaptive
vs.

technical



difference is between
acquiring a skill

and transforming 
meaning-making



in religious education...



several issues

• highly mobile persons, changing 
communities

• many competing commitments

• need to introduce, as well as ground,  
content

• how to socialize when the structures are 
shifting?



chose to work on one 
challenge



 how to develop 
grassroots capacity to 

share, critique, and 
ultimately write 

materials



enter FeAutor



http://www.feautor.org/en
http://www.feautor.org/en
http://www.feautor.org/en


redefining agency 
may be

our most potent
contribution now...



“But  we have this treasure in clay jars, so that it
may be made clear that this extraordinary

power belongs to God and does not come from us.”

2 Cor 4:7-15



Q&A



Mary Hess
18 March 2008

Luther Seminary Faculty Seminar
St. Paul, MN


